SMALL BUSINESS PLAYBOOK

PIGGY BACK
LOCAL
SEO.

Turn nearby businesses, gyms, landmarks and

events into useful local search content -

without pretending to be affiliated. (CNo N google.com/search
supplement store near EOS Fitness Melbourne @
LOCAL RESULTS

Fitness Society Supplements & Vitamins LOCAL INTENT

Best supplements near EOS Fitness in Melbourne, Florida

LOCAL SEARCH TRAFFIC

\‘ Melbourne Fitness Directory

Gyms, meal prep and wellness services nearby

LOCAL RELEVANCE e USEFUL CONTENT ¢ COMPOUNDING TRAFFIC



I

THE PIGGY BACK STRATEGY

01 - THE STRATEGY

THE LOCAL DEMAND

IS ALREADY
THERE.

Customers often combine a place they already know with a product, service or question they need answered.
Piggy Back Local SEO creates helpful pages around those real local connections so your business can appear

during that search journey.

e Businesses customers already visit

Gyms, offices, apartment communities, restaurants,
schools and shopping centers can create relevant local
search angles.

e Neighborhoods and landmarks

People search using the names they recognize: Viera,
downtown, a mall, a major road, a park or a nearby
district.

e Events and community activity

Races, tournaments, grand openings and seasonal
events create timely questions your business may be
able to answer.

e Adjacent needs

Ask what someone needs before, during or after visiting
that place. That connection is often where the best
topic lives.

Do not manufacture demand. Connect your solution to local demand that already exists.




FIND LOCAL OPPORTUNITIES
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02 - BUILD THE TARGET LIST

BUILD A LOCAL
OPPORTUNITY
LIST.

The strongest topics begin with relevance, not search volume. Start with places your customers mention, visit or
pass every week. Then identify the questions that naturally connect those places to your offer.

0 1 List the places around your customer.

Write down nearby gyms, neighborhoods, employers, landmarks, events and complementary businesses. Begin
with locations your team hears about in real conversations.

02 Search the way a customer would.

Combine the place name with words such as near, best, where to buy, after, before, close to, open now and
your core service.

0 3 Check the intent behind the phrase.

A useful keyword should reveal a problem you can honestly solve. The business name alone is not enough; the
search must connect to a real customer need.

0 4 Choose the most believable connection.

Prioritize topics where you can add local knowledge, directions, first-hand experience, useful comparisons or a
clear next step.

Could you clearly explain why a customer at that place would reasonably need your product or service? If not, skip the
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W KEYWORD FORMULAS
CRHETEY
03 - KEYWORD FORMULAS

USE SEARCH
FORMULAS -
NOT RANDOM TOPICS.

A repeatable formula turns one local opportunity into a focused article and several supporting phrases. Use the
exact place name naturally, then build the page around the customer intent behind it.

SIX LOCAL KEYWORD PATTERNS

01 [SERVICE] NEAR [BUSINESS] Supplement store near EOS Fitness Melbourne
02 BEST [SERVICE] NEAR [LANDMARK] Best vitamin store near The Avenue Viera
03 [BUSINESS] + [RELATED NEED] Crunch Fitness West Melbourne protein and hydration
04 [SERVICE] IN [NEIGHBORHOOD] Free body composition scan in Viera, Florida
05 [EVENT] + [WHAT VISITORS NEED] What runners need before a Melbourne 5K
[PLACE] + FAQ OR GUIDE Fitness and recovery guide near downtown Melbourne

06

BUILD A KEYWORD LADDER

Primary: supplement store near EOS Fitness Melbourne Supporting: vitamins near EOS, pre-workout near EOS, protein
powder near EOS and free body scans near EOS.
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THE BLOG BLUEPRINT

04 - BUILD THE BLOG

BUILD FOR THE

READER -

NOT THE NAME.

The nearby business may earn the click, but the usefulness of the page earns trust. Answer the question quickly,

add real local detail and guide the reader toward a logical next step.

THE SEVEN-PART BLOG BLUEPRINT

02

03

04

05

06

07

Title + clear promise

Use the place and service naturally.

Immediate answer

Tell readers why the page is relevant.

Local context

Explain distance, area and customer fit.

Useful solution

Show what you offer and who it helps.

Proof and details

Add photos, services, hours or experience.

Frequently asked questions

Answer the next questions people have.

Clear local call to action

Give directions, contact or next step.

SAMPLE BLOG OUTLINE

If you train at EOS Fitness in Melbourne and need

OPENING supplements, hydration or a body scan nearby, this guide
explains your options.

R How close is the store to EOS Fitness?

H2 What supplements can you find nearby?

H2 Free body scans and goal-based recommendations

o What to buy before or after your workout
Hours, directions, parking and first-visit questions

FAQ

CTA Stop in after your workout or get directions now.

USE THE NAME TO CREATE CONTEXT - NOT TO FILL SPACE.
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OPTIMIZE WITHOUT OVERDOING IT

e
OPTIMIZE ONE

USEFUL PAGE -
DO NOT SPAM.

A strong page makes the relationship clear, uses the target phrase naturally and gives the reader information they
could not get from a generic article. Accuracy and usefulness protect the strategy.

° Title and main heading ° Natural name usage
Put the core phrase in the title and H1 once. Keep the Use the business or landmark name where context
wording readable. requires it, not in every paragraph.
| J/ | J/
4 N\ 4 N\
e Real local proof ° Helpful internal links
Include distance, directions, original photos, services, Connect the blog to your service page, location page,
experience and neighborhood details. related guides and contact page.
| J/ | J/
e Images and descriptions @ A measurable next step
Use descriptive file names and alt text that explain the Use a directions button, call link, booking link, offer or
image instead of repeating keywords. in-store action that can be tracked.
| J/ | J/

Never imply a partnership that does not exist. Avoid copied descriptions, fake reviews, false proximity, keyword stuffing
and thin pages that only swap city or business names.
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PUBLISH AND COMPOUND
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06 - PUBLISH AND COMPOUND

ONE BLOG CAN
CREATE A LOCAL
TRAFFIC SYSTEM.

Publishing is the beginning. Distribute the page, connect it to the rest of your website and improve it as you learn
which local searches, calls and visits it creates.

4 3\ 4 3\
Q Share the local angle Q Tag respectfully
Turn the article into a Google Business Profile post, Tag a featured business only when the content is
social post, short video, email or SMS when the topic is accurate, positive and relevant. Do not use tagging as
useful to your audience. spam or imply an endorsement.
\ J \ J
4 3\ 4 3\
° Build the local cluster Q Update from real data
Create supporting posts for nearby neighborhoods, Watch which phrases produce impressions, clicks, calls
related services, FAQs and customer needs, then link and directions. Improve the sections that match actual
them together. customer behavior.
\ J \ J

PIGGY BACK LOCAL SEO STANDARD

The topic solves a real local need. The relationship is never misrepresented.

The connection is accurate and believable. The reader gets a clear next step.

The page contains original local detail.

BECOME THE MOST USEFUL LOCAL ANSWER - NOT THE LOUDEST PAGE. o7



